
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

All these results are significant at 95% confidence level (χ2 = 243.3, 47.2, 125.3, 39.3, 42.7 
and 9.9 respectively). 
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Importance of higher quality 
such as taste and freshness
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Importance of convenience of 
buying it
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Importance of whether 
certified organic or not
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