
Food Retailing
Stan Moore



Selected Industry Profit Margins %
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Retail Categories Market Share %
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Food Retail as % of Total Retail
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Food Retail Turnover
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Food Sector Employment

 Total Employed 

% of Retail 

Workforce Female % Male % 

Casual/Part time 

% 

Labour Costs as % 

of income 

Supermarkets & Grocery Stores 235,000 26 57 43 67 11.3 

Take-away Food 167,000 18 59 41 77 22.7 

Other Specialised Food   77,000   8 51 49 47 12.4 

Cafes & Restaurants 152,000 17 56 44 51 29 

 631,000      

 



Food Retail Market Share & 
Profitability
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Food Retail Turnover
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Total Population
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Population vs Food T/O
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Age Trends of Australian Population
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Household Final Consumption 
Expenditure

 J u n e  2 0 0 2  ( $ m )  %  o f  t o t a l  

 

F o o d   1 0 9 1 0  1 0 . 2  

C i g a r e t t e s  &  T o b a c c o   2 4 2 0  2 . 3  

A l c o h o l i c  B e v e r a g e s   2 1 1 0  2 . 0  

C l o t h i n g  &  F o o t w e a r   4 2 8 4  4 . 0  

R e n t  &  o t h e r  d w e l l i n g  s e r v i c e s   1 9 6 6 3  1 8 . 5  

E l e c t r i c i t y ,  g a s  &  o t h e r  f u e l   2 1 3 9  2 . 0  

F u r n i s h i n g s  &  h o u s e h o l d  e q u i p m e n t   6 0 6 2  5 . 7  

H e a l t h   5 0 8 8  4 . 8  

P u r c h a s e  o f  v e h i c l e s   3 6 3 9  3 . 4  

O p e r a t i o n  o f  v e h i c l e s   6 2 3 1  5 . 8  

T r a n s p o r t  s e r v i c e s   2 6 3 0  2 . 5  

C o m m u n i c a t i o n s   2 9 3 9  2 . 8  

R e c r e a t i o n  &  c u l t u r e   1 3 3 5 4  1 2 . 5  

E d u c a t i o n  s e r v i c e s   2 4 1 7  2 . 3  

H o t e l s ,  C a f e s  &  R e s t a u r a n t s   7 9 7 2  7 . 5  

I n s u r a n c e  a n d  o t h e r  f i n a n c i a l  s e r v i c e s   6 8 2 8  6 . 4  

O t h e r  g o o d s  a n d  s e r v i c e s   7 6 9 3  7 . 2  

T o t a l   1 0 6 5 1 7   

 



Shopping Day for Groceries
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Total meals
100%

Meal eaten at home
85%

Meal eaten away from home
15%

From 
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Purchase of Ready Prepared Foods

Question: “In the past week, have you purchased any of the 
following items?” 

 

 
1998 

% 

 

Fresh baked goods 

 

44 

Ready to eat hot foods, such as BBQ chicken, pizza 33 

Cold beverage which you drank within one hour of buying it 27 

Freshly prepared meals that you heat and serve at home 14 

Ready prepared fresh vegetable such as peeled carrots, mixed lettuce etc 13 

Marinated ready to cook meats 9 

Ready to eat salads such as tabbouli, coleslaw, fruit salad 

 

8 

 



Integrity of Food Supply

�Food Safety
�Integrity

- GM
- Residues
- Organic
- Animal welfare

�Labeling
�Food Standards.



Food Supply

�Supply chain
- Consistency
- Traceability
- Timeliness

�Supplier / retailer relationships.


